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Candidate number  Candidate name Centre number 

Page No 

Printout from step 39 

 

 

 TryIT or Dygitell 

 Cost Company Item Unit Sales 
 £0.57 TryIT Folder PVC 65mm Black £0.57 1 

 £0.91 TryIT Glass Clear Plastic Pockets Pkd 100 £0.46 2 

 £1.23 TryIT 9 Part Organiser Files Blue £1.23 1 

 £2.00 Dygitell Pencil £0.02 100 

 £2.40 Dygitell Biro - Green (box 20) £2.40 1 

 £2.64 TryIT Invisible Matt Tape 19mm x 33m £0.22 12 

 £2.64 Dygitell Invisible Matt Tape 19mm x 33m £0.22 12 

 £4.80 Dygitell Biro - Blue (box 20) £2.40 2 

 £4.80 Dygitell Biro - Red (box 20) £2.40 2 

 £6.72 Dygitell Poly Clear Tape 48mm x 66m £1.12 6 

 £9.60 Dygitell Biro - Black (box 20) £2.40 4 

 £9.62 TryIT 1000 Page Transfer Case 100mm A4 £0.48 20 

 £18.35 TryIT Bostik Blu-Tack Economy Size £1.84 10 

 £44.70 Dygitell Coloured Paper Clips Pkd 1000 £0.75 60 

  

Candidate name, centre number and candidate number 

 Blue biros delivered 

 Staff Company Item 
 IS Cheaper Biro - Blue (box 20) 

 PO Simplex Biro - Blue (box 20) 

 RT Rootrainer Trees Biro - Blue (box 20) 

 RT Dygitell Biro - Blue (box 20) 

  
 
 

Field names meaningful ie as given 1 mark 
Data types Correct for all  7 marks 
(If Delivery field is text 1 mark, If Yes/No, Boolean or 
some evidence of control 2 marks). 

Ignore ID field – or other key fields 
Print identified to candidate, eg in page header. 

Heading 100% correct 1 mark 
Search on Company  2 marks 
Sort Ascending Cost 2 marks 
Cost Calculated field 2 marks  
 Unit x Sales 

Data and labels  fully visible 1 mark 
Orientation  Portrait 1 mark 
Page Fits on a single page 1 mark 
Footer Name on right 1 mark 
Data entry 4 records 100% ok 4 marks 
Order of fields not important 

Heading 100% correct including case 1 mark 
Search  Item = Biro and Blue (both Wildcards)  
  and Delivery is Yes  2 marks 
Sort Ascending Staff then Descending Company 2 marks 
Data and labels  fully visible for three specified fields only 1 mark 
Page Fits on a single portrait page 1 mark 
Footer Name centre no, cand. no.on left 1 mark 



Candidate number  Candidate name Centre number 

Page No 

Candidate name, centre number and candidate number 


